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Campaign Materials - Quiz
No-Waste New Years Resolution Quiz
1. You can find quality clothes and household items at low cost to you and the environment at thrift stores, consignment shops and from friends and family. T/F
True.  Start your year out right by shopping at second-hand stores or hosting a clothes swap with friends and family instead of spending more money and resources on new things all year.  
2. Each year, the average US household receives how much junk mail?


a. 20 pounds


b. 30 pounds


c. 40 pounds

Answer: c. Each year, the average household in the U.S. receives more than 40 lbs. of unwanted, unsolicited mail. Many find junk mail to be a real pain, but it’s sometimes hard to know who to contact to remove your name from a list. Rethink Recycling has compiled resources for getting your name off lists of major marketers, credit companies, and how to register with the Direct Marketing Association’s Mail Preference Service. Visit our Junk Mail page to learn more. 
3. You should use a washable, reusable lunch box rather than a brown bag, and reusable containers instead of baggies or plastic wraps for sandwiches and snacks. T/F

True. One of the many small things you can commit to this year is using a washable, reusable lunch box rather than a brown bag everyday and use reusable containers instead of baggies or plastic wraps for your sandwiches and snacks—you can reuse them and your food won’t get squished!
4. On average, what percent of our trash is packaging?

a. 10%

b. 20%

c. 30%
Answer: c. Nearly 30% of our trash is packaging.  Much of this is cardboard, which can be recycled, but why use the resources on recycling when we didn’t need that packaging in the first place?  When you’re at the store, buy in bulk and bring reusable bags to carry your purchases in.  Choose less-packaged products over individually wrapped items.

5. Generally, packing healthier lunches will produce less waste. T/F

True. Many processed foods that are less healthy than natural alternatives are the same foods that come in excessive packaging.  An apple or orange is better for the kids and will leave only biodegradable ‘wrappers’ left.
6. Which costs more for your homemade lunches?

a. Buying a dozen individual juice boxes

b. Buying the same amount of juice in one large container

Answer: a. Buying in bulk will nearly always cost less than buying individually packed products.  And, less packaging means less waste—buying in bulk is a win-win!

7. Approximately 21% of household garbage in the Twin Cities Metro area is paper that could have been recycled. T/F
True.  We Minnesotans can recycle more than we think.  We can recycle unneeded office documents, used notebook papers (and the notebook covers), and unwanted mail. And we can also recycle phone books, magazines, catalogs, cardboard and other boxes, and newspapers. Use this back-to-school transition time to set up paper recycling bins in key locations in your home.  And visit RethinkRecycling.com to learn what other papers you can recycle.

This article was provided by the Solid Waste Management Coordinating Board as a part of the Rethink Recycling Education Campaign.  Please help us track the use of this campaign. Please send an e-mail to Info@RethinkRecycling.com  with a description of how the article was used, the date it will be published, and the estimated circulation of the publication.


